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In 2003 – 2004, when the major initial consultation was 

Plan Kapiti Coast: Choosing Futures, we found we had a full 

communities within the District.

to their local outcomes.

into the future needs to be focused and 

and actions for the future as local communities and the wider 
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Kapiti Coast: Choosing Futures 
– Community Outcomes.  Under the umbrella of those broader 

since the initial Choosing Futures
Choosing

Futures workshops, builds up a clear picture of desired future 
direction.

 Kapiti Coast: Choosing Futures – Community Outcomes

Kapiti Coast: Choosing Futures – Community 
Outcomes

Kapiti Coast: Choosing Futures – Community Outcomes and 
Local Outcomes

While the broader Community Outcomes and Local Outcomes

and institutions and discussion of particular issues.

Community Outcomes and the Local Outcomes are not just 

into the future.
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outcomes:

- that people know about their natural areas and how to care 
for them.
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1.1 That there is good access to the beach for the 
whole community, along the coastal foreshore and 
Wharemauku Stream as part of the cycleways, 
walkways, bridleways network.

1.2 That Wharemauku Stream is restored with riparian 
planting to improve water quality and stream 
character.

1.3 That connections from Wharemauku Stream Reserve 
and Weka Park to the Village centre are enhanced 
through formalising pathways and the planting of 
signature trees along Weka and Raumati Roads.

1.4 That physical and visual connections from the Village 
centre to Marine Gardens are strengthened.

1.5 That connections to the beach along Garden Road are 
enhanced through footpath enhancement and design/
public art features.
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Kapiti Coast: Choosing Futures 
– Community Outcomes

the coastal walls.
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2.7 That roundabouts are built at the intersections of 
Rosetta / Garden Roads and Matatua / Alexander 
Roads in the longer term to create a slow vehicle area 
around the Village heart.

2.8 That there are opportunities for medium density 
housing within easy walking distance to support 
activity patterns within the wider area and to provide 
a variety of housing choice.

2.9 That new development is built to the street boundary 
with a continuity of pedestrian shelter and verandah 

2.10 That interactive street frontages at ground level 
are provided with verandahs as an integral part of  
building design.

2.11 That the commercial area along Raumati Road 
is treated as a restricted vehicle frontage,                     
with servicing / carparking from rear of sites.

2.12 That in the commercial area, active street frontages are 
required at ground level with windows and entrances 
facing the street.

2.13 That design quality of new buildings in the commercial 
area are promoted with the use of design guidelines.

2.14 That access to the western branch of Weka Road is 

2.1 That the retail area is supported by street upgrades 
in Raumati, Margaret, Rosetta and Matatua Roads. 
These upgrades will include street trees, textured 
paving at intersections, roundabouts, changes to 
pedestrian crossing points, and smooth footpaths.

2.2 That in the longer term more public toilet facilities 
are provided to support greater visitor and shopper 
numbers. The Council will work with landowners 
to provide facilities within any new or upgraded 
commercial developments. 

2.3 That all age groups are catered for at Raumati Beach 
and Marine Gardens, including youth, families and 
older people.

2.4 That a strong entrance to the Village is developed at 
the intersection of Weka and Raumati Roads with 
welcome signage and a sculptural feature in the 
vicinity of the grass area opposite the school.

2.5 That the industrial / service zone on the northern side 
of Raumati Road is replaced with a ‘mixed use’ zone 

2.6 That a ‘special feature roundabout’ at the Raumati / 
Rosetta Roads intersection and Raumati / Hillcrest 
Roads intersection is provided in the longer term 
to mark the entry points to the Village and address 
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• that there is a focus on accommodation of local natural 

pressure.

are:

- around rail stations.

• that where possible the location of new population supports 

Kapiti Coast: Choosing Futures – Community Outcomes and 
the Community Plan

Local Outcomes process for 
such an approach.
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design quality are encouraged within Raumati Beach 
commercial area.

3.2 That off street parking within and adjoining the 
Village centre is maximised with the creation of a 
further 100 carparks within and in the vicinity of  
Weka Park and within Marine Gardens.

3.3 That underground or integrated parking buildings are 
explored with new or redevelopment of commercial 
buildings to achieve greater parking. 

to improve access to shops and links with the coast and 
Marine Gardens.

3.5 That the footpath on the southern / sunny side of 
Raumati Road is widened and enhanced with tree 
planting.

3.6 That the northern footpath is enhanced with feature 
lights to complement the rhythm of trees on the 
southern side.

3.7 That paving patterns and street furniture, including 
more seating for the elderly, are used to enhance the 
image / activity of the Village heart.

3.8 That distinctive tree planting along Raumati Road 
takes place to create a ‘boulevard’ feel.
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4.1 That Raumati Beach is known for quality mixed use 

4.2 That Wharemauku Stream is known for its 
environmental quality and is an example of good 
practice for urban streams. 

4.3 That well used, safe pedestrian and cycle routes 
connect Raumati Beach with Paraparaumu and 
Raumati South.

4.4 That increased street trees, better street lighting and 
public gardens are provided.

4.5 That entrances to Marine Gardens are designed as an 
integral part of the Village heart.

4.6 That the connections from the Village centre to the 
beach are enhanced with visual markers along Garden 
Road.

4.7 That connections through Marine Gardens are 
improved for safety and quality reasons:

4.8 That parking for primary school staff on Education 
land along Kapiti Road be explored with the Ministry 
of Education.
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where possible,  the location of  new population supports the 

but protects their essential qualities

force.

work in the District.
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5.1 That Raumati Beach is a key visitor destination in 
the region for beach activities and local employment 
opportunities are enhanced by boutique shops. 

5.2 That public transport and other infrastructure is 
enhanced to support  increased  use of the Village 
centre by visitors and enables residents to travel more 
sustainably to other locations in the region. 

and design controls placed on developments to 
promote a quality environment in which to live, work 
and play. 
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6.1 That family entertainment and activities are promoted 
and enhanced including upgrading the existing Marine 
Gardens to accommodate events.

6.2 That an open air amphitheatre is created for outdoor 
events.

6.3 That a wider range of employment opportunities are 
available for young people.

6.4 That Marine Gardens is safe and welcoming to young 
people and that a wider range of recreational facilities 
are made available including:
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7.1 That local people are heavily involved in the range of 
sports groups and facilities within the Village centre.   

7.2 That access to the beach from Marine Gardens car 
park is improved for elderly and disabled users. 
That accessible public beach access points are clearly 
marked.

7.3 That local retailers and residents are involved in the 
design of the Village centre upgrade and lead the       
re-branding process.
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